Ag/Hort Scholarship – Contemporary Issues

Traceability
Define the issue. (What is it? Why is it an issue)?
Traceability is the ability of the consumer to find out exactly where a product has been produced or to track ingredients through the food chain, from farm to fork. 
Traceability is also important so that all links in the supply chain can  trace the movement of t products. eg a codling moth was found in a shipment of apples to Taiwan in 2007 – immediately all imports of apples to Taiwan were frozen. Using traceability the exporters were able to track the supplier and set in place protocols so that this did not occur again. In fact the whole market was at risk.

Traceability – Wikitionary
‘The ability to trace (identify and measure) all the stages that led to particular point in a process that consists of a chain of interrelated events.’

Why is it an issue?

Consumer demand for organic produce continues to rise world wide as they become more concerned with food safety. Consumers want to know the food they are eating is free of pesticides, additives, preservatives, and is not genetically engineered. 

This is also the case for conventionally produced products.

“All New Zealand’s key markets are demanding product traceability, driven by issues such as biosecurity, food safety, physical security, brand and market protection” – Traceability Report (NZ Trade & Industry).

Three generic drivers influence the demand for traceability:

• Risk management - from the public sector (e.g. public health or import

requirements), the customer or the producer (e.g. purchase specifications or

limitation and / or transfer of liability);

• Differentiation - the use of traceability and product information may allow value

to be added– predominantly from an ability to prove authenticity, or the means

of production;

• Productivity gains - information about product attributes may allow increased

enterprise productivity. This may be a customer requirement or an internal need.
From    ‘Traceability A platform for product knowledge and value’ 


 
  - A report for New Zealand Trade and Enterprise          June 2006
Food traceability should not be considered as a single process. Rather it should be assessed as a series of linked processes of which the component parts correspond to the various production systems used by the producers/manufacturers that comprise the value chain. Under this scenario, the three major areas would be: 

· Behind the farm gate (including all stock movements prior to sale to the processor); 

· Movement from the farm to the processor and the processing operations; and 

· Movement of the products from the processor to the consumer. (Federated Farmers Traceability Report, 2008).

Identify primary products for which this is (or likely to become in the future) a significant issue. Why is it an issue for these particular products?
This is an issue for most exported primary products, for example: 

Satsuma Mandarins 



Kiwifruit – Zespri

Apples – ENZA and other exporters

NZ beef & lamb?

Cymbidium Orchids



NZ Berryfruit 

Etc

and many local products eg farmers’ markets, restaurant supply

Why?

1. Consumers want to know the origin of their purchased goods. This can be for safety, health or sustainability reasons.

2.  Phytosanitary reasons – so that importers and exporters can trace back the grower

Identify primary products for which this is not a significant issue. Why not?

For some commodity market goods traceability is difficult as all the goods are mixed together from suppliers e.g. milk, meat.

Also where all the growers only produce small amounts to fill a larger order.

However, where a smaller export niche market is supplied, then traceability can be carried out, and is fact in an important marketing tool eg Wagyu beef, ‘Cervena’ venison
